Propaganda

Last night, I was fortunate to visit a magnificent exhibition
at the United States Holocaust Memorial Museum, entitled State
of Deception: The Power of Nazi Propaganda.

As the curator explained, propaganda is inherently linked with
advertising and public relations. In the beginning of modern
advertising and PR, propaganda people were running the show.
Edward Bernays, the “father of modern PR” was a propagandist.
But propaganda is not inherently negative. Propaganda 1is
simply the propagation of an idea, using various means.

Unfortunately, as with Hitler and the Nazis, propaganda has
been used to propagate evil and incite violence and murder. It
1s a testament to the power of propaganda that the Holocaust
was as widespread and supported as it was.

The Nazis understood the power of mass media, and they
understood the power of symbolism and word choice. They
understood that you had to dehumanize your enemy. They used
words that had emotional appeal to the Germans of the day,
like “freedom.”

The Nazis made radios cheaper and widely available, and then
proceeded to use radio as a way to send out their propaganda
within music shows. It became illegal in Nazi Germany to
listen to foreign radio broadcasts, punishable by 1long
imprisonment. So the way propaganda worked within Nazi Germany
was to use all media possible and by the suppression of all
opposing viewpoints.

In any case, the lesson to learn is that words are powerful.
We that work in the promotion business, be it advertising, PR
or marketing have the power to persuade and that is not
something to be taken lightly.
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