Speech 1is powerful

We’ve all heard that sticks and stones can break your bones
but words can’t. Words may not break bones but they can be a
call to action that could result in broken bones. Speech can
be powerful. As many PR/marketing practitioners know, writing
a speech can be one of the most difficult tasks. You want to
get across a message, while maintaining a tone that resonates
with the audience. You have to choose words carefully and you
have to use humor judiciously. In short, it’'s a difficult
task. But a good speech and more importantly, a well delivered
speech can really sway minds.

I had the privilege of listening to Barack Obama speak this
morning. He’'s a fantastic orator. I also heard John McCain
speak on Monday. Obama is a stronger speaker than McCain, and
that is something that can’t be underestimated. This contest
will really come down to the power of speech because a good
speech can certainly influence opinion. President Reagan was
known for his speaking abilities and I would say that is what
won him the presidency and kept him there through two terms.
George Bush is not known for being a good speaker. Yes, he won
the presidency but he won against Kerry, who is certainly not
a good speaker. Gore also was known as sounding very wooden.
So the bottom line is that it is important what you say (this
is where the speechwriters earn their money) but how you say
it can make all the difference.

Super Political

Super Tuesday is here. There is a lot of media hoopla about
this—ABC, CBS and NBC were discussing it non-stop during the
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morning news shows. All candidates have ramped up advertising
for the primary, and Barack Obama even ran an ad during the
Super Bowl.

Political advertising 1is tough, especially on a national
level. You want to hit the right chord to get out your
supporters, convert non-supporters and not alienate everyone
else. Obama has to be very careful not to alienate Clinton
supporters (and vice versa for Hillary Clinton with Obama
supporters), because there 1s a potential ticket of
Obama/Clinton to contend with after the presidential candidate
is chosen.

Since I have only seen the Obama ad, I can only comment on
that. His strategy is very clear: emphasize change to appeal
to everyone disenchanted with the current administration AND
to everyone who doesn’t want to see Bill Clinton back in the
White House. He 1is also working hard to appeal to the
Millenials. This is wise-I think Millenials will turn out for
this election, and of all the candidates currently out there,
Obama probably has the most appeal.



