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When you’re left shaking your head
The other day I got an email from someone who wanted to write
a guest blog post (presumably for this website) about how to
get better sleep. Do you know what I did with that email? I
deleted it. Why? Because if you take even a cursory look at
this blog/website, you will note that it is not about
sleeping, or health, or wellness, or anything related to
getting better sleep. Also of note is that I write all posts
on the blog. I don’t have guest bloggers or any information on
how to submit a guest blog.
A friend was telling me just the other day how she got a call
about her expired car warranty. Except she doesn’t even have a
car.
And then there’s the gas company that calls about your gas
bill, and you don’t even have gas at your house.
It probably is spam
Yes, these are all examples of spam. We know spammers don’t
have time to research and target a message that is specific to
you. That is why they are spammers. They send out the same
message to everyone and hope that one hits the right target.
Effective marketing is not spam. It is targeted.
The opposite of spamming is targeting. If you target your
message to the right audience, you have a much better chance
of success.
How do you target?
To be targeted,

you have to start with definition. You must

understand exactly who needs or wants your product or service,
and be able to describe those people or organizations. Once
you know who you are selling to, you know your target
audience. For example, if you are selling extended car
warranties, your audience is people who own cars that are out
of warranty. Perhaps you can further narrow it down by how old
the car is and where these people are located.
Once you’ve defined your target audience, you have to figure
out where you can find this group. Where does this group go to
find information?
Bottom line
Send your message to the right audience and you will be much
more effective.

