Elements of a successful
event

Do you attend many networking events? I have gone to my fair
share. Some are better than others. Here’s what I think makes
a good event:

1) A topic. I appreciate that happy hour events draw people
interested in getting a drink after work, but they don’t
inform or give you anything to talk about. Having a topic and
a speaker gives events an edge.

2) Allocating time to networking. Many times there is a
speaker and/or a meal and no time to meet and mingle.
Specifically allocated meet and mingle time is very important.

3) Easy access. If you are asking people to drive to your
event, make sure there is plenty of parking (preferably free).
If you want people to take public transport, then be close to
the bus/subway stop.

4)The right price. Too expensive can be a real turnoff to
people. The price should reflect the value, but it should also
be within the range of other similar events. This morning I
saw an event about social media that was comparable to other
events I have been to/seen advertised, but was priced twice as
much. Would I go? No.

5) Organizational ambassadors. Some people are shy. If you are
hosting an event, have members of your organization or group
be hosts: greet people, tell them about your group and
introduce them to others.

6) Choosing day and time carefully. Your event can be
derailed by competing events. If possible, try to avoid
conflicts.
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Update: How could I forget this one?

7) Food and drink. There is nothing worse than going to an
event that offers nothing. I once went to a wine and cheese
that had neither wine nor cheese. Instead, we got leftover
SoyJoy bars from another event and water. I kid you not.

What would you add?



